Thoughts on Building Strong Brands
In Global Companies

John Buehler
Director, Global Brand Management
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ManpowerGroup: Workforce Experts

EZVIBnl;Iﬁ!I;igL in 2014 @ @ @

12million i 1imillion : 80Countries : 26,000 : 3,000
85% of revenues Interviewed : Trained : &Territories : Employees : Offices
generated outside the U.S. : : : :

World’s workforce expert, creating innnovative workforce solutions for more than 65 years

The global leader in recruitment process outsourcing

A World-Leading Outplacement Firm  \yor|d-leading IT professional resourcing firm

» Providing meaningful work » Finding talent for 400,000 P Connecting 3.4 million
for over 600,000 people clients from small /medium to jobseekers with work every

everyday Fortune 100 companies year, globally




ManpowerGroup Brands

Global Workforce Experts

uf
) Outcome-Based
l’,, ManpowerGroup  gytsourcing Solutions

Solutions
ManpowerGroup )p
e Professional resourcing and
. project-based solutions
Workforce Experts MEa)EEV?Gr!i
* Recruiting
* Assessing , ,
- Training & Developing Contingent and permanent
) recruitment workforce solutions
+ Managing Manpower
1
Right Talent and Career Management
\ K / Management’
ManpowerGroup
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One Marketer’s Quandary
80 Cou ntr I es
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Caveats for Today

This is a work in progress

We are a work in progress

This presentation is a work in progress!



Four Foundational Elements Have Helped Build
Strong and Connected Brands
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Shared Culture and Purpose
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ManpowerGroup

o VALUES

We lead in the creation and delivery of
INNOVATIVE WORKFORCE SOLUTIONS
and services that enable our clients to win
in the changing world of work.
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MANPOWERGROUP
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“The Dignity of Work”



“A Shared purpose is not the verbiage on
a poster or in a document, and it doesn’t
come only from charismatic leaders’
pronouncement...

“It is multidimensional...and they talked
instead about how the project would
advance the shared purpose.”

EEC) Harvard
3t Buslness
<’ Review
July-August 2011
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Continuity and Commitment to Communication

1948-Present
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Introduced cloud-based collaboration technology in 2014, including:

Platform for instant messaging, video, voice and web collaboration

Enterprise search across documents, people profiles and sites

Access to files and social tools via smartphones and tablets

Microsites for knowledge sharing, training, reporting and project management

33+& 10D

USERS VIDEO HANGOUTS ,
PER MONTH 1= |E
- A B
Global MaC G+ Community
1 6 M ‘ 2 5 O+ 250+ members from alll
n brands, regions, countries
SHARED FILES IN GOOGLE + Greater visibility to campaigns,

GOOGLE DRIVE COMMUNITIES successes and research
Strongert?{étwork connections




Emily Bailey
% Discussion - May 4, 2015

We're jumping for joy about #GoEXPO over in Sydney,
Australia!
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Alignment and Reinforcement

« Global Planning Framework

— Set by CEO and Executive Team

— Communicated throughout

* Perspective on Industry founded in Future Forces

RISE OF CUSTOMER
SOPHISTICATION

DEMOGRAPHICS

L) » | A
~ iy 4

World of Work
| Trends

TECHNOLOGICAL
REVOLUTIONS

INDIVIDUAL
CHOICE

ENTERING THE

HUMAN

AGE

Thought Leadership Insights

Introduction by Jeffrey A. Joerres
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Shared Guidelines, Assets and Programs




Shared Guidelines, Assets and Programs

Welcome to the ManpowerGroup Global Brand Center

POWERING THE
WORLD OF WORK
IS HUMANLY POSSIBLE

I/II ManpowerGroup’

 Global Brand Center
— 3,500+ Brand assets

3 — Guidelines
Eour _
@.5“5'“"'55 — 800+ social assets
\ Qyman _
. —— — Social Banners
s — Fed Globally , 9
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Shared Guidelines, Assets and Programs

"l Talent Management: R

- Accelerating Business Employment
Performance Outlook Survey
Global Trends, Challenges and Priorities
= b |
THE NEXT BIG THING ‘5@

IN SOUTHEAST ASIA

SURVEY

The Dynamic Talent Market of Latin Amenica

Y soagen
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POWERING THE WORLD OF WORK
IS HUMANLY POSSIBLE

-
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Jonas Prising 1= [fluencer
CEO of ManpowerGroup, leading the world of work into the Human Age.

Greater Milwaukee Area | Human Resources

Current ManpowerGroup
Previous p. Nil
Education  Handelshégskolan i Stockholm

u 500+
cccccc
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Two Examples

SOCIAL LEADERSHIP

Optimizing Your Social Media Profiles

M
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ManpowerGroup

Official HR Premium Partner

=%XPO

MILANO 2015

» Selected Official HR Premium Partner for Expo Milano
2015

— Staffing for approx. 6,000 administration, grounds and
concessions...

* Responsible for generating awareness and visibility
globally

— Global Marketing to lead effort
e Success was critical

" :
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Primary Support Elements

« External gff\ﬁanl;ag;/ver(}zoup
o Window clings in Manpower offices globally _
o Client Presentations =XPO

MILANO 2015

o Rollups and posters
o Website banners
o Social media posts and visu

* Internal
o Email signature block
o Tutorial
o G+ support

Let's build a better world together
Visit ManpowerGroup at Expo Milan 2015

77/ |

,I o
OFFICIAL =
- HR
MILANO 2015
PREMIUM ManpowerGroup
PARTNER

=P o Official HR Premium Partner

l,,, b | 9
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Highlights

Emily Roberts
,,, Brand Marketing Professional

Global Marketing

ManpowerGfOUp ManpowerGroup

ManpowerGroup
Official HR Premium Partner

=%XPO

MILANO 2015

mily.roberts@manpowergroup.com
www. manpowerqroup.com

ManpowerGroup
i AR e ot

EXPO | 0T

MILANO 2015

Software QA Testing - Idexcel offers a full range of software QA testing services. Try it now!

a

ManpowerGroup 372368 followers | o Following.

Please watch the video and answer the learning
iestions below.

, ManpowerGroup

Home | About | Contact Us |

Home  Coresrs  Anabics  Nodfcatons

Why ManpowerGroup Solutions Jobs Thought Leadership News Room Social Responsibility

2015 Talent Shortage
Survey and Whitepaper

(Group is proud 1o be e Offcial How You're Connected

Pobys
O\ I8 - -
=EXPO e

2,105 =
30,283 &

Come to EXPO Milan 2015,
partner with ManpowerGroup!

Q3 2015 Manpower
EmDIDYm ent Outlook

10 All Follows
95805 225 177

EXPO Milano 2015

Sponsor updute

Borderless Talent
Solutions

Dpka Pegu. Duy-Linh LE +175 at Expo Miian 2015




Keys to Success

e Dedicated Lead Team

Darryl Green
General = - Apr 30,2015

Hi everyone,

e EXxecutive Support

Expo Milano 2015 begins May 1st with
ManpowerGroup as its official HR Premium Partner.

Read more (16 lines

e Engaged Colleaques around the globe

Mo worries. We have printed the window clings after
consolidating all the orders from China, Hong Kong, Taiwan,

Korea, Japan, Malaysia and Singapore.
ManpowerGroup

EXPO Milano 2015

. G Oog I e ”ll ManpowerGroup Search Drive A Notifications on @

EX PO CO m m u n ity L Drive My Drive > EXPO2015 - Project Team ~ M G
. . anpowerarou
Drive for all materials 6 hcia iR Presuin Patire

Name

O O O O O

Hangouts —
. v B3 My Drive ports \ '
Forms for Tutorial P . o n 0
Google+ = B MACHiasterplon MILANO 2015
Y Starred




Four Foundational Elements Have Helped Build
Strong and Connected Brands
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What’s next???
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But the truth is...

Success _Success
FHow we tell How it really
the story happened

” :
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Thanks for your time!

Questions?

[ohn.buehler@manpowergroup.com
https://www.linkedin.com/in/johnhbuehler
@Jbuehler09
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